exploiting 


The CD-I system is TV-based and 
extremely easy to use via the remote 
control. Any section of the buying public 
can be targeted for a CD-I disc - 
gardeners, housewives, engineers, 
doctors, and factory workers... everyone. 
And almost any topic can benefit from 
CD-I’s highly attractive interactive 
multimedia presentation. From children’s 
entertainment to top level management 
training; from picture-enhanced music 
to do-it-yourself guides. There is no limit. 
Games, reference books, educational 
programmes, tourist information - all can 
be published on a CD-I disc. Now it’s up 
to the publishing world to seize the 

major business opportunities of CD-I. 


WITH CD-!I, SEEING IS 
BELIEVING. 


Take time to visit one of the many 
exhibitions featuring this exciting 
new publishing medium. 
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The CD-! system handles large amounts 
of interrelated data in real time. The result 
is a combination of perfectly synchronised 
audio, video, and text information. The 
total disc capacity is shared between the 
various types of audio and video data. 
For example, high resolution video 
reproduction and CD-quality audio both 


Some people are always looking 
for new ideas 


Philips CD-I — the next revolution 


use greater amounts of disc capacity than 
computer graphics, text and speech quality 
audio. A wide range of interactive effects 
and video images are available, including 
full motion, full screen video; scrolling 
and partial updates. In addition, overlay 
and transparency effects allow for wipes, 
mosaic, curtains, and dissolves. 
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CD-!|! — 


As more and more of the 
world’s 1.2 billion TV sets 
become connected to 
CD-I players, a new 
market opens for all kinds 
of publishers. A new 
opportunity to exploit 
existing copyrights and 
new creative properties. 


Now there’s a new 
medium on which to 
exploit valuable copyright 
properties: CD-I. All that’s 
needed is a TV set and a 
CD-I player. 


new 


opportunity 


n the battle for sales, publishers call upon 
a wide range of media to exploit both 
existing copyright ownership and new 
creative properties - from paperbacks 
and magazines to film, video, audio, and 
broadcast television. Now there's a new 
medium: Compact Disc Interactive, or CD-| 
for short. 


me 


CD-| represents a true 
publishing opportunity. Developed to an 
internationally agreed standard and based 
on the familiar compact disc format, every 
disc will be compatible with every CD-| 
player throughoutthe world. Players are 
connected/directly to the TV set to 
reproduce a lively combination of moving 
i , computer graphics, 
s, text overlays, sound 
uality music. All with 
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TV programmes on CD-I, 

for example quizzes and / 

documentaries, will enj 
a strong damand. 


eractivity plus instant 
access to favourite 
sections. 


Already many publishers are active in 
CD-I, motivated by three major business 
implications. 

—First, CD-| offers massive potential 
sales of discs. Interactive multimedia 
presentations make CD-I a very 
enjoyable experience. The buying public 
will find CD-I irresistible. 

— Second, CD-I discs can be marketed at 
optimum unit prices, and profit margins. 
Why? Because CD-I enables publishers 
to sell additional value with new and 

existing copyright properties. This v 

is added in the form of musi 

overs, moving and still pictures and 
interactivity. ‘ 


publishing companies. When required, 


~ anetwork of CD-I studios and production 


facilities is available to assist in title 
creation. CD-I therefore offers a profit 
centre for only a limited investment: 


THE CD- 


CD-Iha sain from the m 


succe 


establi sToday-it— 
icone for the vast-majority of sales 


in the multi-billion dollar music industry. 


Now the same explosive growth market 
is offered to the rest of the publishing 
world. CD-I players go on sale inthe US 
and Japan in ‘91, and in Europe soon after. 
Publishers can prepare now for the 
anticipated market demand, either as 
originating publisher; co-publisher; or as 


, VOiCen™ 


copyrights and new creative properties 


and all players. All CD-| players. can-be— ldkeistatatedel | 
connected to an he 


ets wide: As a joint cooperation s 
between the three largest consumer i—! . 

electronics companies in the world, Ts a 
Philips, Sony, and Matsushita, CD-I has 
the backing of a multi-billion dollar 
marketing effort to bring a CD-I player 
into millions of homes within the decade. 


Recorded music (audio) 
can include graphics, 
multi-lingual lyrics, and 


: biography. Language LEADING PUBLISHERS ARE 
Content already produced courses can include ALREADY TAKING ADVANTAGE 
for LaserDisc and images and true 
Interactive Video can interactivity, ideal for Many major publishers are already 


benefit from the wider learning at the student's involved. Time-Life has published a disc 
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. > Communications Corporation will bring ¢ 
i‘ its language learning systems out on CD-l7 = 

a The Smithsonian Institute has 


recreated as an enthralling j 
through a fascinating world 


And the Children's Tele ie eben =~ 
has seized the opportunity of creating ae | 
discs that feat s su¢h favourites as the 


» GS 
ss ll — / Eno 


With sound, moving 
pictures, and interactivity, 
CD-I turns your favourite 
board games into 

in-house writing, audio, visual, and spectacular new 


marketing skills to create and sell CD-| experiences. 
discs. 


Philips is ideally qualified to assist you 
to cross any new ground to enter the 
CD-I market successfully. 

All types of printed media —As the inventors of CD technology, 

can be adapted for CD-I. ns : 
: Philips has the expertise and 

Annual summaries of 5 : 
magazine articles can be infrastructure to best advise and 
collaborate on CD-I title production. 


published on a single disc. 
eee eee A full range of CD-I authoring tools, and 


ntations can 


a licensee of existing copyright. CD-| is—— = access. ; 
# hiejor opportunity ae aro = an unsurpassed network of business 
re gee ge —£, gD terre pte contacts and CD-I Studios can be put 
existing investments - . ~ quizzes, and games. Multi- ; 
a= «A : lingual captions can be at your disposal. 
- _ included on a disc, — Philips is one of the world’s biggest 
_ avoiding the need for . . 
consumer electronics companies and 
V ORLD WIDE “MARKETING multiple language P ; 
: wryeaiini tie understands consumer market issues. 
The cD-I system incorporates an official — Philips with its subsidiary Polygram is COMPACT 
international standard which ensures itself a major publishing company and liste 
complete compatibility between all discs understands the publishing business. 


